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The media advisory is your invitation to the event that will help your media contacts decide whether to cover the event and where and when it will take place. Here are some guidelines for writing a media advisory. It includes all the necessary elements and a brief description of the information you should provide to your media contacts. Media Advisory examples start on page 2.

Three weeks to 24 hours before your event, fax or email the media advisory to your media contacts. Follow up with a phone call and /or a more detailed press release within a couple days of the event.

Remember, when emailing the media advisory to your media contacts, copy and paste it in the body of the email, do not send it as an attachment. 


MEDIA ADVISORY FOR IMMEDIATE RELEASE
(Today’s Date)
 

CONTACT: (Name)
(Phone Number)
(Email Address)
 

MEDIA ADVISORY HEADLINE: KEEP IT SHORT, ALL CAPITAL LETTERS
 

WHAT:
(two to three sentence on what is happening)
WHEN:
(Date and time)
WHERE:
(Address)
WHO:
(Names of people or organizations involved)
WHY:
(two or three sentences that highlight why this event is important and newsworthy)
 

# # #
(to indicate the end of the media advisory)
Adapted from News for a Change: An Advocate’s Guide to Working with the Media by Lawrence Wallack, et al. SAGE Publications, 1999
Media Advisory for Immediate Release

Thursday, August 13, 2009
CONTACTS:
Robbie Gonzalez-Dow, California WIC Association at 831/521-7208

rgonzalez@calwic.org  Website at www.calwic.org
Emily Lindsey, California Breastfeeding Coalition at 209/631-8511
Emily@beforeandafterbaby.org Website at www.californiabreastfeeding.org 

mother-baby friendly workplace awards california Businesses

WHAT:
Mother Baby Friendly Workplace Awards and Breastfeeding Awareness Walk. Four companies will be awarded the Statewide Mother Baby Friendly Workplace Award by the California Task Force on Youth and Workplace Wellness and six local Sacramento businesses will be awarded local workplace awards from the Breastfeeding Coalition of Greater Sacramento. Immediately after the awards ceremony public officials, local breastfeeding advocates, moms and babies will walk on the South Lawn of the State Capitol. Concurrently, walks and breastfeeding promotion activities will be taking place in local communities throughout the State. 
WHEN:
Thursday, August 13, 2009, 12 noon to 1 pm

WHERE:
California State Capitol, South Steps (11th and N Streets), Sacramento, CA

Click here to find a walk or local breastfeeding promotion activities in your community:

Homepage: http://www.californiabreastfeeding.org/
WIC activities: http://www.californiabreastfeeding.org/2009WICActivities.html
Local coalition activities:  http://www.californiabreastfeeding.org/2009LocalCoalitionActivities.html
WHO:
Breastfeeding: The Right Answer in Tough Times, Workplace Awards Ceremony and walk is supported by The California WIC Association, California Breastfeeding Coalition, California Department of Public Health WIC, Maternal, Child and Adolescent Health Divisions and the Breastfeeding Coalition of Greater Sacramento. Dr. Horton, Director of the California Public Health Department, along with moms, babies and children will be in attendance.
 
WHY:
To recognize the need to support breastfeeding moms in the home, community and workplace. It is important to recognize businesses that comply with California’s Lactation Accommodation Labor Code that support breastfeeding mothers in the workplace, since not all business and new mothers are aware of the law.
# # #

Media Advisory for Tuesday, April 28, 2009 – San Jose 

CONTACT:
Robbie Gonzalez-Dow, MPH, RD

California WIC Association 

831/521-7208
rgonzalez@calwic.org


www.calwic.org
COOK-OFF Highlights Healthy New WIC Foods!
WHAT:
“Cook-Off” Will Highlight Healthy New WIC Foods


Contestants from local California WIC programs will vie for top prizes in the first-ever Healthy Habits Chef Cook-Off, demonstrating tasty recipes featuring the healthy new WIC foods, including fresh fruits and vegetables, whole grains and soy foods. Their quick and original recipes are designed to show low-income families how easy and fun it is to prepare healthy meals – and help turn the tide of childhood obesity. This unique grassroots cooking contest will be held during the large annual training conference of California’s 82 local WIC programs.

WHEN:
12:30 PM, Tuesday, April 28

WIC Conference runs Monday, April 27 through Wednesday, April 29
WHERE:
Fairmont Hotel, Imperial Ballroom

170 South Market Street, San Jose, CA 95113


Hotel Phone: 408/998-1900

WHO:
Interviews available with healthy WIC chefs, state and local WIC providers and recipients. Interviews in Spanish, Chinese and other languages available. 
Nearly 1,200 participants will attend this three-day event to prepare for an historic change in WIC! In October 2009, after a 35-year wait, the foods provided to over 1 million low-income California families will be updated and improved. Groundbreaking federal regulations will enable WIC households, for the first time, to purchase a variety of fresh fruits and vegetables, lowfat milk, whole grains and soy products. They also will give WIC’s multicultural population more choices, lower fat and sugar content, and enhance exclusive breastfeeding for optimal infant nutrition.

Interactive workshops will use Sesame Street’s Healthy Habits for Life curriculum to promote large-scale behavior changes in the population most impacted by the obesity epidemic. Organizational and corporate sponsors include the California Department of Public Health WIC Program, General Mills, Hansen Beverage Company, Welch’s and Kellogg Company. 

WIC is the Special Supplemental Nutrition Program for Women, Infants and Children, a successful federal nutrition assistance program which ensures that low-income women have healthy pregnancies and that young children are well-nourished. The California WIC Program, the largest in the country, currently serves 1.44 million participants. The California WIC Association is a nonprofit organization dedicated to promoting WIC at the state and federal level. 



# # #
Guidelines for Writing a Media Advisory








